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$D+/®
VISION AND MISSION

Vision
Usze Up — To  provide
+Ub®©O0 | g the local
Xcen e S ’ fishing
C+- W \ industry and
fisheries trade sector an order
and efficientwholesale marketing
system and facilities for marin
fish.
| ® Mission

To serve the
local  fishing

il o % industry  and

p— fisheries trade

: sector with  professionalisir

Ub©O0OXO6IG ‘aec dedication, couesy and
e C+ W'Ai % efficiency to securethe orderly
|16 6leYCuE UO and efficient marketing of marin
6m»‘G n 0 fish and to maintain a reliable an

steady supply of marine fish t
local consumers.
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AberdeenWholesale Fish Market

The Fish Marketing Organization (FMO) v
first established urat the Defence Regulations
1945 to assist in the pesfar rehabilitation of th
fishing fleet and to provide facilities for the orde
and efficient marketing of marine fish, whereby
industry could be developed and the sesionomir
status of thefishing community be improve
Subsequently the Marine Fish (Marketi
Ordinance, Cap. 291, enacted in 1962, provide
legal framework for the establishment and oper:
of the FMO. The FMO now operates se
wholesale fish markets located at Aberde&hai
Kei Wan, Kwun Tong, Cheung Sha Wan, C:
Peak, Tai Po and Sai Kung to provide efficient
orderly wholesale marketing services to fishert
fish wholesalers and buyers.

] *&'aQ
Cheung Sha Wawholesale Fish Marke
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The FMO isheaded b
the Director o]
Marketing, a positio
currently held by th
Director of Agriculture, Fisheries and Conservati
It is a selffinancing, nomprofit making
organizationseparate from the civil service. As
31 March 203, the organization empleg 26
staff. The organization chart is at Appendix 1.

The FMO is advised by the statutory F
Marketing Advisory Board. During the 22-13
financial year, the Board discussed and advise
organization on a number of important iss
including the anual financial estimates of the Fiv
general business operation and reports of the |
administration of the Fish Marketing Organiza
Loan Fund, enforcement against illegal
marketing and activities for promoting lo
fisheries products. The memtship and functions
the Board are at Appendix 2.



OUR SERVICES

enG 4.0 |+: M Provision of marine fish wholesaling
facilities and services

A ax c<c Through the wholese

euUy: * i markets  established
a'qgQAULH % strategic locations, I
*3'X+81 FMO provides fish tradir
en-0U|60+ *4.0n@;: facilities, fish wholesaling and accounting service
M& +AQ0egG tv* 7% (@ X fishermen, wholesalers and buyeFhie FMO charge
'd |= A& )6 15 { 5 fishermen or wholesalers for the services prov
A (gx"xeg Q- ) wouUu either a commission of 7% dhe total value of fis
) n: sold through auction or negotiation, or a rate of $!

15 catties for fish sold through direct sales.

G a- - !di
Sale of marine fish by auction

Wholesalingof live marine fish
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Promotion of local fisheries products
To  promote local

fisheries products, the

FMO develops quality
fisheries products at it
fish processing centre and bringpcal fisheries
products to the local public through its marketi
network. The FMO also promotesetimarketing of
local fisheries products through participation

food fairs and organizing publicity activities

Supporting local fisheries

The FMO channels back
earnings to support the development of the lc

its surpl

fishery industry by way of providing lovinterest
ORDQV WR ILVKHUPHQ LPSUI
and facilitiesand providing training grants an
scholarships for fishermen and their children.

Since 1946, the FMO has set up the F
Marketing Organization Loan Fund to provic
credit assistance to fishermen for production ¢
development purposes. As at 31 Magi3, the
/IRDQ )XQGYV FDSLWD O subplQ<
amounted t&83.88million.

In addition, the FMO has set up the Marii
Fish Scholarship Fund to offer scholarships &
grants for the education and training of perst
employed in marine fisheriema fish marketing
industries in Hong Kong, their family member
and persons who wish to enter marine fisheries
fish marketing industries in Hong Kong. The Fu
is administered by its Trustee (the Director
Marketing) on the advice of the statutoryaihe
Fish Scholarship Fund Advisory Committee. T
Furd currently has a capital 86.5million.



PERFORMANCE AND ACHIEVEMENT
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Provision of marine fish wholesaling
facilities and services

The FMO
wholesaling facilities anc

provides

management services 1

about 360 fishermen,90
fish collectors,120wholesalers and,630buyers.In
2012-13, 35,437 tonnes b fresh marine fish anc
8,101 tonnes of live marine fish were sold throu
FMO wholesalefish markets. The former maly
includes golden thread, bayes, horséiead, yellow
croaker, scad, pomfret, seabreanu squidwhereas
the latter includes grouperpompano and star
snapper. Detailed information on the throughput
guantity, value and price of fresh and live mari
fish is at Appendices 3 and 4.

To ensure that the Ilive marine fis
wholesaling activities at the Aberdeen, Kwun To
and Cheung Sha & Wholesale Fish Markets al
operated in an orderly, hygienic and efficie
manner, the FMO conting¢o provide the necessar
management and related services including sect
market order, cleaning, parking, traffic managem
and sale of clean seawain the market Moreover,
regular monitoring of fish tank water quality ar
inspection of live fish stallareconducted to ensur:
their compliance with fish keeping requirements

prescribed hygiene standards
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In addition, he FMO continued to sy clear
seawater to the live fish wholesalers and transpc
at the Aberdeen, Kwan Tongand Cheung Sha W.
Wholesale Fish MarketPuring the year, the FM
suppliedatotal of 48,962tonnes of clean seawater
live fish traders and transporters thre costrecovery
basis.

iY 2 *&'qQG +gA

Aberdeen Wholesale Fish Market Seawater Station
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Cheung Sha Wawholesale Fish Market Seawater Stati

Promotion of local fisheries products

The Fish Processing Centre, situated at
Aberdeen Wholesale Fish Market, continued
mission of developing premium local fisher
products ad promoting these products to both
local and Mainland markets in collaboration with
industry during the year. The Centre also coope
with the Agriculture, Fisheries and Conserva
'"HSDUWPHQW $)&" LQ SURPE
Fish Farm ScheH™ DQG LWV SURC
marketing network and using the brand of the Fi¥
34XDOLW\ 3URGXFH™ ' LMD
supplied premium fisheries produciscluding dried
salted, fresh and frozen produdts 140 customer.
including restaurants, supermarkets, hotels a
LQVWLWXWLRQV OLNH DJHG S



olfA£ql M Yt¥ YugK®%IVEIY2 g,+ BF'%Y%IT/% t“ ,BBS,JP, V €&- 1 |
*8'qQ *4'4Q

Mr. Wei Zhuanzhong, Deputy Secretary of the Geni  Dr. Ko Wingman BBS, JPSecretarydr Food and Heall

Administration of Quality Supervision, Inspection, ¢ visiting the Shau Kei Wan Wholesale Fish Market

Quarantine visiting the Aberdeen Wholesale Fish Mark

\foé cA-HuO@ax( aee Besides, lte FMO has been actively erping
TiY"-L¥6™e«00"1"1 the possibility of supplying local fisheries prodt
éP'ee Ub n ?d2qQ" WR WKH 0DLQODQG PDUNHW
n o Hong Kong Closer Economic Partners
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Sale oflocal fisheries productanderthe 3Accredited Fis  Promotion of local fisheries productsunder the

Farm Schemé 3AccreditedFish Farm Scheme
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The FMO organized and participated in vari
publicity activities to promote local fisheri
SURGXFWY 20QH RI WKH PDM
2013’ jointly organized by the AFCD, FMO and 1
Vegetable Marketing Organizatioftom 18 to 2
January2013at Fa Hui Park, MongkakThere wer:
over three hundred boothsselling local premiur
agricultural and fisheries products. The event w
great success, attracting more tHaf0,000visitors
with some $6.25 million sales value
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Moreover, he FMO bok part in the food fairs
including 3$VLDQ 6HDIRRG ([SR
DQG 3+RIHJn Hong Kong, and th
China Fishees & Seafood Exp6 at Dalianin the
Mainland, through which local premium fisher
products were publicized and promoted to Ic
Mainland and oversedmiyers
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3$VLDQ 6HDIRRG ([SR ’ 3Food Expo
*e<A%O uii VC(ioo UplZEn ) ( 0i0"0 2012)
FishMarketing Organizatioparticipaing in the 3Hofex 2012

ChinaFisheies& Seafood Expdin Dalian

\foAaveae Up" aMm™ i1+ To promote the traditional culture a
06 *AciY2 *4'qQaoU: development of the local fisheries industtye FMC
< 6 8bédeg'6 Etd iY set up a souvenir shop at the Aberdeen Whol
Up]E* Al +36 lz ,—«d Fish Market. The souvenirs include some handicr

—n¥%p’ Ub‘o 6 A - cenU* and models with Hong Kong fishefgatures whicl

b 86EtN *U" TfOBEF 0 aremaddy some local Social Enterpris&he FMC
also offers various product itemsincluding T-shirts
and colair-changing mug with a fish design

























































































































































































































































