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Vision 

To provide 
the local 

fishing 
industry and 

fisheries trade sector an orderly 
and efficient wholesale marketing 
system and facilities for marine 
fish. 
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Mission 

To serve the 
local fishing 
industry and 
fisheries trade 

sector with professionalism, 
dedication, courtesy and 
efficiency to secure the orderly 
and efficient marketing of marine 
fish and to maintain a reliable and 
steady supply of marine fish to 
local consumers. 
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Aberdeen Wholesale Fish Market 

 

  

The Fish Marketing Organization (FMO) was 

first established under the Defence Regulations in 

1945 to assist in the post-war rehabilitation of the 

fishing fleet and to provide facilities for the orderly 

and efficient marketing of marine fish, whereby the 

industry could be developed and the socio-economic 

status of the fishing community be improved. 

Subsequently the Marine Fish (Marketing) 

Ordinance, Cap. 291, enacted in 1962, provides the 

legal framework for the establishment and operation 

of the FMO. The FMO now operates seven 

wholesale fish markets located at Aberdeen, Shau 

Kei Wan, Kwun Tong, Cheung Sha Wan, Castle 

Peak, Tai Po and Sai Kung to provide efficient and 

orderly wholesale marketing services to fishermen, 

fish wholesalers and buyers. 
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Cheung Sha Wan Wholesale Fish Market 
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The FMO is headed by 

the Director of 

Marketing, a position 

currently held by the 

Director of Agriculture, Fisheries and Conservation. 

It is a self-financing, non-profit making 

organization separate from the civil service. As at 

31 March 2013, the organization employed 206 

staff. The organization chart is at Appendix 1. 

 

 

 

The FMO is advised by the statutory Fish 

Marketing Advisory Board. During the 2012-13 

financial year, the Board discussed and advised the 

organization on a number of important issues 

including the annual financial estimates of the FMO, 

general business operation and reports of the FMO, 

administration of the Fish Marketing Organization 

Loan Fund, enforcement against illegal fish 

marketing and activities for promoting local 

fisheries products. The membership and functions of 

the Board are at Appendix 2. 
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Provision of marine fish wholesaling 
facilities and services 

Through the wholesale 

markets established at 

strategic locations, the 

FMO provides fish trading 

facilities, fish wholesaling and accounting services to 

fishermen, wholesalers and buyers. The FMO charges 

fishermen or wholesalers for the services provided 

either a commission of 7% of the total value of fish 

sold through auction or negotiation, or a rate of $5 per 

15 catties for fish sold through direct sales. 
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Sale of marine fish by auction 
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Direct sale of marine fish 
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Wholesaling of live marine fish 
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Promotion of local fisheries products 

To promote local 

fisheries products, the 

FMO develops quality 

fisheries products at its 

fish processing centre and brings local fisheries 

products to the local public through its marketing 

network. The FMO also promotes the marketing of 

local fisheries products through participation in 

food fairs and organizing publicity activities. 
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 Supporting local fisheries 
 

The FMO channels back its surplus 

earnings to support the development of the local 

fishery industry by way of providing low-interest 

�O�R�D�Q�V���W�R���I�L�V�K�H�U�P�H�Q�����L�P�S�U�R�Y�L�Q�J���L�W�V���P�D�U�N�H�W�V�¶���V�H�U�Y�L�F�H�V��

and facilities and providing training grants and 

scholarships for fishermen and their children. 
 
 
 
 

Since 1946, the FMO has set up the Fish 

Marketing Organization Loan Fund to provide 

credit assistance to fishermen for production and 

development purposes. As at 31 March 2013, the 

�/�R�D�Q�� �)�X�Q�G�¶�V�� �F�D�S�L�W�D�O�� �D�Q�G�� �D�F�F�X�P�X�O�D�W�H�G��surplus 

amounted to $83.88 million. 
 
 
 
 

In addition, the FMO has set up the Marine 

Fish Scholarship Fund to offer scholarships and 

grants for the education and training of persons 

employed in marine fisheries and fish marketing 

industries in Hong Kong, their family members, 

and persons who wish to enter marine fisheries and 

fish marketing industries in Hong Kong. The Fund 

is administered by its Trustee (the Director of 

Marketing) on the advice of the statutory Marine 

Fish Scholarship Fund Advisory Committee. The 

Fund currently has a capital of $6.5 million. 
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Provision of marine fish wholesaling 
facilities and services 

The FMO provides 

wholesaling facilities and 

management services to 

about 360 fishermen, 90 

fish collectors, 120 wholesalers and 1,630 buyers. In 

2012-13, 35,437 tonnes of fresh marine fish and 

8,101 tonnes of live marine fish were sold through 

FMO wholesale fish markets. The former mainly 

includes golden thread, big-eyes, horse-head, yellow 

croaker, scad, pomfret, seabream and squid, whereas 

the latter includes grouper, pompano and star 

snapper. Detailed information on the throughput by 

quantity, value and price of fresh and live marine 

fish is at Appendices 3 and 4. 
 
 
 
 
 

To ensure that the live marine fish 

wholesaling activities at the Aberdeen, Kwun Tong 

and Cheung Sha Wan Wholesale Fish Markets are 

operated in an orderly, hygienic and efficient 

manner, the FMO continues to provide the necessary 

management and related services including security, 

market order, cleaning, parking, traffic management 

and sale of clean seawater in the markets. Moreover, 

regular monitoring of fish tank water quality and 

inspection of live fish stalls are conducted to ensure 

their compliance with fish keeping requirements and 

prescribed hygiene standards. 
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Aberdeen Wholesale Fish Market Seawater Station 
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In addition, the FMO continued to supply clean 

seawater to the live fish wholesalers and transporters 

at the Aberdeen, Kwun Tong and Cheung Sha Wan 

Wholesale Fish Markets. During the year, the FMO 

supplied a total of 48,962 tonnes of clean seawater to 

live fish traders and transporters on the cost-recovery 

basis. 
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Cheung Sha Wan Wholesale Fish Market Seawater Station 

 
 
Promotion of local fisheries products 
 

The Fish Processing Centre, situated at the 

Aberdeen Wholesale Fish Market, continued its 

mission of developing premium local fisheries 

products and promoting these products to both the 

local and Mainland markets in collaboration with the 

industry during the year. The Centre also cooperated 

with the Agriculture, Fisheries and Conservation 

�'�H�S�D�U�W�P�H�Q�W�� ���$�)�&�'���� �L�Q�� �S�U�R�P�R�W�L�Q�J�� �W�K�H�� �³�$�F�F�U�H�G�L�W�H�G��

Fish Farm Sche�P�H�´�� �D�Q�G�� �L�W�V�� �S�U�R�G�X�F�W�V�� �W�K�U�R�X�J�K�� �L�W�V��

marketing network and using the brand of the FMO �± 

�³�4�X�D�O�L�W�\�� �3�U�R�G�X�F�H�´���� �'�X�U�L�Q�J�� �W�K�H�� �\�H�D�U���� �Whe FMO 

supplied premium fisheries products, including dried, 

salted, fresh and frozen products to 140 customers 

including restaurants, supermarkets, hotels and 

�L�Q�V�W�L�W�X�W�L�R�Q�V���O�L�N�H���D�J�H�G���S�H�R�S�O�H�¶�V���K�R�P�H�V�� 
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Mr. Wei Zhuan-zhong, Deputy Secretary of the General 

Administration of Quality Supervision, Inspection, and 

Quarantine visiting the Aberdeen Wholesale Fish Market 
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Sale of local fisheries products under the �³Accredited Fish 

Farm Scheme�  ́
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Dr. Ko Wing-man, BBS, JP, Secretary for Food and Health 

visiting the Shau Kei Wan Wholesale Fish Market 

 

 

 

Besides, the FMO has been actively exploring 

the possibility of supplying local fisheries products 

�W�R�� �W�K�H�� �0�D�L�Q�O�D�Q�G�� �P�D�U�N�H�W�� �X�Q�G�H�U�� �W�K�H�� �³�0�D�L�Q�O�D�Q�G�� �D�Q�G��

Hong Kong Closer Economic Partnership 

�$�U�U�D�Q�J�H�P�H�Q�W�����&�(�3�$���´ 
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Promotion of local fisheries products under the 

�³Accredited Fish Farm Scheme�  ́
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Opening ceremony of �³Farmfest 2013�  ́
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The FMO organized and participated in various 

publicity activities to promote local fisheries 

�S�U�R�G�X�F�W�V���� �2�Q�H�� �R�I�� �W�K�H�� �P�D�M�R�U�� �H�Y�H�Q�W�V�� �Z�D�V�� �³�)�D�U�P�I�H�V�W��

2013�  ́jointly organized by the AFCD, FMO and the 

Vegetable Marketing Organization from 18 to 20 

January 2013 at Fa Hui Park, Mongkok. There were 

over three hundred booths selling local premium 

agricultural and fisheries products. The event was a 

great success, attracting more than 170,000 visitors 

with some $6.25 million sales value. 
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Fisheries p�U�R�G�X�F�W�V���E�R�R�W�K���L�Q���³Farmfest 2013�  ́

 

 

 

Moreover, the FMO took part in the food fairs 

including  �³�$�V�L�D�Q���6�H�D�I�R�R�G���(�[�S�R�����������´�����³�)�R�R�G���(�[�S�R��

���������´�� �D�Q�G�� �³�+�R�I�H�[�� ���������´ in Hong Kong, and the 

�³China Fisheries & Seafood Expo�  ́at Dalian in the 

Mainland, through which local premium fisheries 

products were publicized and promoted to local, 

Mainland and overseas buyers. 
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To promote the traditional culture and 

development of the local fisheries industry, the FMO 

set up a souvenir shop at the Aberdeen Wholesale 

Fish Market. The souvenirs include some handicrafts 

and models with Hong Kong fishery features which 

are made by some local Social Enterprises. The FMO 

also offers various product items, including T-shirts 

and colour-changing mugs with a fish design. 

�( 	
	g
1�Æ 2012�)  

�³ Food Expo ���������  ́


� �*�•�<�À�‰�Ö �µ�ñ �V�C�( �Í�o�o���U�p
1�Æ�n �)  

Fish Marketing Organization participating in the 

�³China Fisheries & Seafood Expo�  ́in Dalian 

 

�( �Ó�ï�Û
"	Ö 2012�)  

�³ Hofex 2012�  ́

�( �e�ª
G�ò	Ö  2012�)  

�³ �$�V�L�D�Q���6�H�D�I�R�R�G���(�[�S�R�����������´ 
 






































































































































































